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The Influence of Perception Corporate Social responsibilty (CSR)  
Towords The Reputation Of The Company And Its Impact 
On The Confidence Of Customers 
Of Syariah Bank Surabaya 
 
Intan Felenita 




The perceptions of Corporate Social Responsibility (CSR) which conducted by a 
company will form some customer behavior. So that the company must be able to 
manage its business by producing products that are positively oriented towards the 
public's trust and the environment. The Corporate Social Responsibility (CSR) 
program which conducted by Bank Syariah MANDIRI covered some programs, 
such as the Partners of Umat program, Didik Umat program, and Simpati Umat 
program. This study used a survey questionnaire distributed to 100 customers of 
Syariah Mandiri Bank. The analysis technique used in this research is Partial 
Least Square (PLS). The results of this study is to indicate the influence of 
Corporate Social Responsibility to the significance of the company and the 
confidence of customers of Bank Syariah Mandiri in Surabaya. 
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Persepsi terhadap Corporate Social Responsibility (CSR) yang dilakukan oleh 
suatu perusahaan akan membentuk beberapa perilaku nasabah. Jadi, perusahaan 
harus mampu mengelola operasi bisnisnya dengan menghasilkan produk yang 
berorientasi positif terhadap kepercayaan masyarakat dan lingkungan. Program 
Corporate Social Responsibility (CSR) yang di lakukan Bank Syariah MANDIRI 
meliputi program antara lain Mitra Umat, Didik Umat, dan Simpati Umat. 
Penelitian ini menggunakan kuesioner survei yang disebarkan kepada 100 
responden nasabah Bank Syariah Mandiri. Teknik analisis yang digunakan dalam 
penelitian ini adalah Partial Least Square (PLS). Hasil penelitian ini menunjukkan 
bahwa pengaruh Corporate Social Responsibility berpengaruh signifikan terhadap 
reputasi perusahaan dan kepercayaan nasabah Bank Syariah Mandiri di Surabaya. 
 
 
Kata kunci : Persepsi  Corporate Social responsibilty (CSR), Reputasi 
Perusahaan, Kepercayaan Nasabah. 
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